
Susana González MÜller©

www.susanagonzalezmuller.com

sgonzalezmueller@gmail.com +34 688244 845

I contribute with a combination of Business + Design Thinking in a moment of permanent 
change. As a passionate director and a maker I create soulful bodies of work that uncover 
cultural magic and beauty. Creating strategically is my superpower. While meeting the 
objective, I seek to transform, innovate and inspire. My global experience and multi-
cultured sensibilities bring a uniquely fresh perspective to every project and creation I 
contribute and work hans on. 

Offering the following services:

_Smart brand messaging and attractive (audio)visuals

_Unique Aesthetically Design

_Strategic Creative Workshops

_Creative Consulting

_Entrepreneur Thinking

_Inclusive Design

_Creative Framework for Brand Building and Creation

Through Podcasting, music clips and Entrepreneurship I love to express my global vision 
about healing, growing & glowing. Happiest with good company, music, shoes, anything 
shiny, vegan lipstick and the beach. 

P R I N T F O L I O

Susana González Müller
Creative Director + Entrepreneur
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Entrepreneurship,
Brand Creation
& Creative Strategy
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MANUfuckTURA

MANUfuckTURA

When: 2020

Brand: MANUfuckTURA

Work: Entrepeneurship, Creative Direction, Brand Creation
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Brand Creation
_Logo Creation

_Branding

_Webshop

_Packaging

_Social Media

MANUfuckTURA is a unique Swiss Sex Toy Brand that creates inclusive, with the 
highest quality and love. From the creation to the final touch, only ecological and 
plastic-free materials are used.
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Creative Direction

The brand from the Swiss Apls is sold worldwide and stands out due to it's unique 
Design. Not only the product, but the whole expirience is designed throug carefully. 

The packaging is  inspired by the Sacralchakra (energy center for sexuality, creativity 
and lust for life) and the high-quality box has the logo written in Braille. The towel is 
designed inspired by the Grafitis, which are traditional decoration of the old houses in 
Engadin (a region of the Swiss Alps).

The names of the different toys come from the various idioms that are spoken in 
Romansh. (A language spoken in Switzerland)

5

JSusana 
González
MÜller

m
anufucktura.com

/shop
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PODCASTING & CONTENT CREATION

Bambi_namaste
A PODCAST WITH HANDS ON APPROACH BAMBI_NAMASTE

For the Brazilian community, which is so close to my heart. I share thoughts, trainings and 
input that helped me on my path. This podcast is for everyone who loves life and wants to 
GROW & GLOW.

http://www.susanagonzalezmuller.com/bambi_namaste 

https://open.spotify.com/show/2gIJSrSEeL7BWAqdl4OBlD?si=606f4a68bd954f6b

https://podcasts.apple.com/es/podcast/bambi-namaste/id1513923896?l=en

When: 2020

For: Brasilian Audience

Brand: Bambi_Namaste

Work on: Content Creation and Creative Direction
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STRATEGY

Apple
Two iPhone 5 ads called "Discover" and "Brilliant" that show off features like Apple Maps 3D 
Flyover feature, Garage Band for iOS, Yelp, Hue light bulbs, Cards, and much more.

The spots start out with a slew of quickly flashing descriptive words, landing on a final one 
just before jumping into a quick app demo. And they repeat this a couple of times to an upbeat 
soundtrack.

When: 2013

For: TBWA\ Media Arts Lab, Zurich, L.A.

Brand: Apple

Work on: Strategic lead for Switzerland (DE, FR, IT)

https://www.youtube.com/watch?v=P8C3UAWO3bg
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"If you don't have an iPhone, well .... "
So you don't have the world's largest selection of apps that are this easy to find 
and this easy to download right to your phone," says the voiceover on one ad as 
it demonstrates the process of downloading and using the SBB (Swiss Railway 
Stations) app. It also promotes the Coop@home, the Swiss Post and the Rega 
appe. The other two commercials similarly explain the iPod and iBooks. 
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https://www.youtube.com/watch?v=qPtYOQl9MRM



Art | Creative Direction
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Behind the 
t-shirt

IBCC - Behind the t-shirt

When: 2015

For: Ogilvy São Paulo 

Work: Idea, Art Direction, Prodcution
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Behind the t-shirt for IBCC
The idea for this campaign was to create something very special for IBCC's 20th 
anniversary. 

This is what breast cancer looks like

By flipping the typical celebrity nude shooting and having a breast cancer surviver 
who underwent a mastectomy herself, undress in front of the celebrity, we managed 
to capture on film something pure and special, connecting us all a little better to 
the true physical and psychological impact of the disease. 

What is your reaction to breast cancer?
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https://www.youtube.com/watch?time_continue=53&v=FHGyOpsDF-s Flávio Cantos' reaction after hearing the story of someone, who has beaten breast cancer 



PRINTS

Prints which go beyond selling the traditional "I support the cause"   
t-shirts. Brazilian Celebrities' real reaction to breast cancer. 

The new photos became our campaign. The experience got nationwide 
attention.   And once again people supported the fight against breast 
cancer. With a 200% increase in t-shirts being sold.

Vanessa Gerbelli & Miá Mellos' reaction after hearing the story of someone, who has beaten breast cancer Sheron Menezzes' reaction after hearing the story of someone, who has beaten breast cancer 12
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Slide, 
the new 
collection

Visa - Slide, the new collection

When: 2015

For: Furia, Buenos Aires

Brand: Visa

Work: Idea, Art Direction, Logo Design
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Visa wanted a card with a new design, 
that makes the card (holder) cooler.
We created Visa Slide. A cooperation between Visa and Levi's.

The SLIDE card was covered with Levi's jeans fabric and only available within the new Lewi's 
Stores in Buenos Aires. 

Using Skateboarders as the cool kids to bring off the message, the cards were  presented 
exclusively within the Levi’s stores.

The cards were available in the 3 most common Lewi's versions, while advertising them on 
TV, Outdoor and Instore.
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I put my jeans on, my board and a set of wheels

and you wouldn't believe how it makes me feel.

When the wind blows through my hair, everything's all right. I jump, I TAKE THE SLIDE

I forget the pain, shame, yesterday; the fight.

you are the few, the unshaken, the proud.  Skateboarders proclaim it loud 

SLIDE. the new Collection

LOGO HANDLETTER

Susana 
González
MÜller

https://www.youtube.com/watch?v=J06SOKTvwFg



Super Bowl 
commercial 

Super Bowl Spot

When: 2014

For: Miami Ad School

Brand: Vaper Zone

Work on: Art Direction, Production
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Super Bowl commercial for Vaperzone
How to tell people the variety of this product and the amount of flavours, while mixing three 
of them. in a catching Super Bowl spot?

The e-cigarette company Vaporzone came to us with a problem: people think e-cigarettes 
only have one flavour.

TV-COMMERCIAL 

With the analogy of shaking it 3 times. 3 is a good number - but 30’000 is even better. As you 
know... if you shake it more then 3 times - well, then you are playing with it.

but 30'000 is even better      sdfslkjsdlkd

3 is a good number

https://www.youtube.com/watch?v=QxpaW0qok1k

mix up to 3 flavours in 30'000 combinations
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MEDIA

The produced Super Bowl commercial got loads of attention, within Florida, Switzerland and Sweden.
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Faces

Natura #QUEMÉVOCÊNARUA

When: 2017

For: SalveTribalBBDO

Brand: Faces from Natura

Work on: Art Direction
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ONLINE CAMPAIGN FOR FACES

#QuemÉvocêNaRua
#QuemÉVocêNaRua, Who are you on the street? The streets reflect the beauty of your identity. Genders, female 
empowerment and diversity are taboo topics and a big thing in Brazils young community now. The beauty brand 
Faces from Natura appealed to this cause with the following digital campaign:
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"you cant put on what you want, you can't express 
yourself the way you wish, this has to stop." 
#whoareyouatthestreets @ellenmilgrau

 

"we need to see vibrant women, taking possession 
of their bodies. I am corpulent and pretty." 
#whoareyouatthestreets @mayaraefe

 

"Being a gay artist is a way to make people 
proud of being their own creations." 
#whoareyouatthestreets @hookerjohnny

 

"when I put my body, my gender on the 
street, it becomes a place of courage." 
#whoareyouatthestreets @arethasadick

 



https://www.youtube.com/watch?v=FNbl2TxEqic21

Susana 
González
MÜller

ONLINE SPOT



A vida é sua

A vida ė sua - Fred Benicio & Os Malungos

When: 2017

For: Diablero Music Records

Brand: Fred Benicio & Os Malungos

Work on: Art Direction, Design, video editing, ilustration
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Band Identity and Logo Design 
Creating a Brand Identity for the Reggae Band Fred Benicio&Os Malungos. Uniting 
reggae roots with modern appearance and fresh desing. 

A vida é sua, means Life is yours.

The design was applied to the bands limited vinyl edition, NFC Posters linking directy 
to the download page same as the Webiste and all the Social Media channels.

Aditionally we recorded the video clip for main song of the EP "A vida é sua". Enjoy
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https://www.youtube.com/watch?v=w5KFnf4PgeE Ilustrating the iconic head shape form the front singer, combined with 80ies lucent typography. 
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Frattina

When: 2016

For: AllSet, São Paulo

Brand: Frattina

Work on: Art Direction, Graphic Design

Jewellery Catalogue



CATALOGUE DESIGN

For the Brazilian high jewellery brand Frattina.

26

Susana 
González
MÜller



Jewelery and haute horlogerie catalogue 
It is under this steady innovation that Frattina is in her 70s, ready to put the brightest 
newcomer on this rich trajectory. The new flagship store of Rua Oscar Freire and the new 
boutique of Iguatemi Faria Lima shopping mall come to redefine the concept of jewelry, 
transforming the act of buying into a unique multisensory experience. Therefore we created 
a unique catalogue showing the brilliant jewels same as selected master pieces from finest 
watchmakers.

Frattina catalogue 2016     slfdjlsdfjkffks
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JOILLERIE & HAUTE ROLOGERIE FRATTINA
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(Graphic)Design
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ZDeli 

Burger Shop ZDeli

When: 2016

For: AllSet, São Paulo

Brand: ZDeli

Work on: Design, Social Media activation
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BEST BURGER SHOP IN TOWN

ZDeli
Label design for pickles in 3 different flavours.

NEW PRODUCT OF SÃO PAULOS' MOST FAMOUS BURGER SHOP

Creating a unique design while using different color codes for the 3 types 
of flavour. Uniting picles and Rock'n'Roll
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Social Media content for ZeDeli São PauloSocial Media content for ZeDeli São Paulo
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CUSTOM MENU DESIGN AND PACKAGING 

"Since it was opened six years ago, the tiny diner turned instant success 
with endless queues at the door. No matter the day of the week, waiting 
for a seat is part of the program. Year after year, the work of the house 
remains impeccable from beginning to end. And this we wanted to show 
in a custom menu design. ...." Folha de SÃo Paulo
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Namari

Namari - logo creation & brand identity

When: 2016

For: AllSet, São Paulo

Brand: Namari

Work: Logo creation and brand identity
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Brand book and logo creation
Namari is a store which is dedicated to sell brasilian upscale fashion brands like Animale, 
Bo.Bô, Bostore, Ellus, Le Lis Blanc, etc. 

We were commissioned  to create Namaris' new appearance. Which included the design 
of the logo, the brand identity and the look for their new shop 

The idea was to create something sublime, plain and elegant which does not compete 
with the fashion brands sold within the store - but supports their value
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RoVitale

Creation for RoVitale, El Canto Revelado

When: 2015

For: El Canto Relevado

Brand: RoVitale

Work on: Brand Identity, Logo creation
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Brand Identity for the Argentinian Record Studio, RoVitale



Stella Artois

Package Design

When: 2017

For: AllSet, São Paulo

Brand: Stella Artois

Work on: Package Design
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Promotional Package Design and stand for the Iguatemi shopping centers in São Paulo.

917.00

48
9.

00

Momentos inesquecíveis não dependem de data, de hora nem 
de lugar específicos, mas das pessoas com quem estamos. 
Encare este presente como um convite. Um convite à 
companhia dos seus amigos, das pessoas de quem 
você gosta e, claro, de Stella Artois.

x2x6

Produzido e engarrafado por Inbev S., Grand Place 1, 1000 
Belgium. Conservar ao abrigo do sol e calor, em local seco e sem 
odor. Não Congelar. Evitar choque fisico. Ingredientes: água, 
malte, cereais não multados e lúpulo.CONTÉM GLÚTEN. Teor 
alcoólico 5,0% vol. Baixa Fermentação. Marca registrada. Vali-
dade : xx/xx/xxxx. Reg. Prod. MAPA: SP- 01575-0

www.stellaartios.com.br

Tel: 0800 7250013
ATTENDIMENTO AO COSUMIDOR

Contém 6 garrafas e 2 cálices de 275 ml.
Cerveja lager. 

Contém 6 garrafas e 2 cálices de 275 ml.
Cerveja lager. 

Aprecie com moderação. Produto para maiores de 18 anos.

6 2

Crie momentos inesquecíveis 
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weareSelva

When: 2016

For: Artistfactory

Brand: Selva

Work on: Photography, Design, Promotion

The female body as a canvas
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›•

The female body as a canvas

40



Susana González 
Müller
The best ideas start as conversations. 

	 	 gonzitamueller@gmail.com
	 	 susanagonzalezmuller.com
	 	 +34 688 244 845
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